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                                                                                                              PAGE :   1 

                                CENTRE :   2 DADAR  

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 SEAT_NO  NAME                                                COLLEGE 

     <----Course-I---->  <---Course-II--->  <--Course-III-->                                                        

     Th(60/24)           Th(60/24)          Th(100/40)                                                                      

     In(40/16)           In(40/16)                                                                        TOTAL     RESULT  REMARK 

      TOT   GP G  C G*C  TOT   GP G  C G*C  TOT   GP G C G*C                                               300         äC  äCG   GPI          

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  GROUP : FILM & TV BRODCAST        

  Course 1: 461: MEDIA RESEARCH ANALYTICA  (Th:60/24,Int:40/16,Cr.Pt.:6)   Course 2: 462: BUSI. PLAN AND NEGOTIATI  (Th:60/24,Int:40/16,Cr.Pt.:6) 

  Course 3: 463: DISSERTATION/FIELD PROJE  (Th:100/40,Cr.Pt.:10) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  5105685 /SABLE OSHIN VILAS RAJANI                           640  VIDYALANKAR WADALA 

 

      33      B+         35      B+         83+     O $ 

      30+     A+$        31+     A+$        --                                                                         P 

      63   8  A   6 48   66   8  A   6 48   83   10 O  10 100                                              212         22  196   8.91 

 SEM-I  GPI    7.75   CR. 24,     SEM-II  GPI    6.75   CR. 24,     SEM-III  GPI    7.20   CR. 30        CGPI : 7.60 

 SEM-I  TOT    246/ 400,          SEM-II  TOT    230/ 400,          SEM-III  TOT    291/ 500             (61.19%) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  5105686 /SHINDE AKANKSHA CHANDRAKANT JAGRUTI                640  VIDYALANKAR WADALA 

 

      30+     B $        32      B          88+     O $ 

      28+     A+$        29+     A+$        --                                                                         P 

      58   7  B+$ 6 42   61   8  A   6 48   88   10 O  10 100                                              207         22  190   8.64 

 SEM-I  GPI    7.00   CR. 24,     SEM-II  GPI    7.50   CR. 24,     SEM-III  GPI    8.60   CR. 30        CGPI : 7.96 

 SEM-I  TOT    228/ 400,          SEM-II  TOT    249/ 400,          SEM-III  TOT    347/ 500             (64.44%) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  GROUP : ADVERTISING & MARK. COMM. 

  Course 1: 471: MEDIA RESEARCH ANALYTICA  (Th:60/24,Int:40/16,Cr.Pt.:6)   Course 2: 472: DIGITAL & SOCIAL MEDIA A  (Th:60/24,Int:40/16,Cr.Pt.:6) 

  Course 3: 464: DISSERTATION/FIELD WORK   (Th:100/40,Cr.Pt.:10) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

  5105687 /KUSHE AARYA NITIN VAISHALI                         598  USHA PRAVIN GANDI COLLEGE 

 

      35+     B+$        18F     F          85+     O $ 

      31+     A+$        34+     O $        --                                                                         F 

      66   8  A $ 6 48   --   -  -   ----   85   10 O  10 100                                              203         --  ---   -- 

 SEM-I  GPI    8.50   CR. 24,     SEM-II  GPI    9.00   CR. 24,     SEM-III  GPI    9.00   CR. 30        CGPI :--- 

 SEM-I  TOT    276/ 400,          SEM-II  TOT    302/ 400,          SEM-III  TOT    364/ 500             ( 0.00%) 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 ------------------------------------------------------------------------------------------------------------------------------------------------- 

 #:0.229; @:O.5042A/O.5043A/O.5044A; *:O.5045A; EX: EXMP.CARRIED; /: FEMALE; AA/ABS: ABSENT; P: PASSES; F: FAIL; ATKT: ALLOWED TO KEEP TERM;  

 E:EXMP CAN BE CLAIMED; RCC:O.5050; RR:RESERVED; ~:Dyslexia; GPI:GRADE POINT AVERAGE=SUM OF CxG / SUM OF C; GRADE F=GRADE POINT 0=39.99% & BELOW;  

 GRADE D=GRADE POINTS 4= 40% & ABOVE AND BELOW 45%;GRADE C=GRADE POINTS 5=45% & ABOVE AND BELOW 50%;GRADE B=GRADE POINTS 6=50% & ABOVE AND  

 BELOW 55%; GRADE B+=GRADE POINTS 7=55% & ABOVE AND BELOW 60%;GRADE A=GRADE POINTS 8=60% & ABOVE AND BELOW 70%;GRADE A+=GRADE POINTS 9= 70 % AND  

 ABOVE AND BELOW 79.99; GRADE O =80% & ABOVE ; CGPI: CUMULATIVE GRADE PERFORMANCE INDEX; ADC:ADMISSION CANCELLED; RR:RESERVED; RPV:PROVISIONAL;  

 NULL: NULL & VOID.; C: CREDIT POINTS; G: GRADE POINTS; +: MARKS CARRIED FORWARD; $: GRADE CARRIED FORWARD;  

 Internal Marks are provisional and subject to change as and when the learner passes the external (Theory) Examination as per Ordinance R.8668.  

 ------------------------------------------------------------------------------------------------------------------------------------------------- 


